 [image: American Home Furnishings Hall of Fame Trademark Logo]


FOR IMMEDIATE RELEASE       			CONTACT:	Lauren Estep
								lestep@homefurnishingshalloffame.com
							         	American Home Furnishings Hall of Fame								336.882.5900


APRIL MARKET TREND SPOTTER SEMINAR AND NEW HALL OF FAME EXHIBIT EXPLORE 
HOW CULTURAL MEMORY IS RESHAPING THE FUTURE OF HOME INTERIORS


HIGH POINT, N.C.<< >>>, April 22, 2026 — A panel of distinguished industry experts will share their views on how cultural memory is reshaping the future of home interiors in a Trend Spotter Seminar being hosted by Markor International Home Furnishings at 2 p.m. on Monday, April 27 at the American Home Furnishings Hall of Fame, 311 S. Hamilton St. 

Jaye Anna Mize, vice president of Advisory and Partnerships at Future Snoops (FS), will moderate the market seminar, themed “Preserve: Designing Cultural Memory Forward.” The seminar features a panel discussion with Rydhima Brar of R/Terior Studio, Mark Feng of Markor International Home Furnishings, Christi Barbour of Barbour Spangle Design and Patti Carpenter of Carpenter + Company. 

The lively discussion will explore how the Preserve trend and other emerging design directions are reshaping the future of home interiors. As part of the event, the Hall of Fame also will unveil its latest Trend Spotter Exhibit, “Preserve” which highlights a range of new furnishings that illustrate the theme of preserving cultural memory.  

“In a world that feels increasingly disconnected from its roots, Preserve emerges as a design philosophy that answers a profound longing for spaces grounded in history, heritage and the natural world,” Mize said. “This movement observes historic elegance through the lens of elevated naturalism, merging neotraditional with organic elements.”

Today’s consumers desire spaces that feel both sophisticated and wild, refined yet deeply rooted, Mize added. “These are environments where weathered antiques stand alongside raw stone, where carved wood details and intricate molding complement natural materials like clay and linen, and where spaces are brought to life through botanical forms and blooming florals.”

The Preserve trend also speaks to a deeper desire for grounding. As life becomes increasingly fast-paced and digital, the home is asked to provide calm, continuity and meaning. Interiors transcend mere aesthetics to become storied, soulful environments. After years of minimalist restraint, consumers are rediscovering the joy of ornamentation, welcoming back carved details, elaborate floral arrangements and rich textiles that breathe personality and poetry into their homes. 

“Consumers are actively turning away from disposable decor and mass production,” Mize added. “They're asking deeper questions: Who made this? What is its story? What is its impact on the Earth? Preserve answers this longing by championing sustainability, craftsmanship and cultural significance through design that honors both tradition and innovation.”




Participants in this upcoming seminar include:

· Mark Feng, Chairman and CEO of Markor Home Furnishings, leads a dynamic, vertically integrated global business spanning 500-plus retail doors and wholesale operations across 84 countries under esteemed brands like Caracole, A.R.T., Rowe and Jonathan Charles. With manufacturing hubs in China, Vietnam and Virginia, Markor Home Furnishings blends craftsmanship, innovation and efficiency to deliver world-class products. In addition to his leadership at Markor, Feng is the founder of DecorX, an AI-powered interior design startup that is revolutionizing how customers and designers create spaces that inspire. 

· Rydhima Brar, founder of R/Terior Studio, is renowned for her bold, narrative-driven approach to luxury design. With a background steeped in cultural diversity and a passion for storytelling, she has redefined the art of creating spaces that are as unique as the individuals who inhabit them. As the face of R/terior Studio, Brar has spearheaded collaborations with iconic brands, producing one-of-a-kind creations that push the boundaries of design. Her philosophy is deeply rooted in the belief that design should not only be visually stunning but also meaningful, functional and sustainable.

· Christi Barbour, co-founder and CEO of Barbour Spangle Design, has spent more than 25 years creating environments where people can thrive — at home, at work and within their communities. As co-founder and partner at Barbour Spangle Design, Barbour and her team expertly bring spaces to life, from private residential commissions to expansive commercial projects. A sought-after adviser on many High Point community enterprises, Barbour’s passion project is High Point Discovered, a nonprofit multimedia platform that shares the life-filled stories of High Point. Barbour also serves as the chair of the High Point Market Authority. 

· Patti Carpenter, principal of the design consultancy Carpenter + Company, has created and sourced private-label collections for Bloomingdale’s, Neiman Marcus, Crate & Barrel, The Phillips Collection, ABC Carpet & Home, Donna Karan Urban Zen and Ralph Lauren. instilled with a love for creativity from an early age, Carpenter pursued studies in graphic design at Oral Roberts University before launching her career in home furnishings design and consulting. Carpenter serves as the Global Trend Ambassador for Maison & Object in Paris and consults on color trends with Pantone.  Her many honors include the Gift of Life Industry Achievement Award and the WithIt Industry Leadership Award.

· Jaye Anna Mize, panel moderator, leads Future Snoop’s consulting practice and global partner ecosystem. Known for her ability to connect cultural foresight with business strategy, Mize helps brands, retailers and trade organizations translate trends into growth opportunities. She has advised leading companies across fashion, home and consumer goods, and is recognized for building new frameworks that bridge creativity, commerce and technology. At Future Snoops, she is also at the forefront of integrating AI into trend and business advisory, guiding partners on how to stay original and competitive in a rapidly changing marketplace.
Part of the Hall of Fame’s ongoing education initiative, the Future Snoops Trend Seminar is held twice a year at each High Point Market as a collaboration between the Hall of Fame, FS, ANDMORE, Interwoven and the High Point Market Authority. The partnership also calls for FS to identify four fabric trends during each November and May Interwoven and through a changing product trend exhibit during each April and October High Point Market. This market, “Preserve” is the featured trend exhibit at the Hall of Fame.
A French term meaning “blooming” or “flowering,” floraison evokes themes of growth, beauty and nature.  In home furnishings, the term reflects the merging of neotraditionalism with naturalism, creating a design aesthetic that blends timeless craftsmanship with a deep connection to the natural world while also preserving key themes from the past. The exhibit debuting at the Hall of Fame this month will include a variety of furniture, home accents and lighting pieces that exemplify this trend. 

“The FS Trend Spotter Exhibits for the Hall of Fame provide a must-see experience for all industry professionals looking to understand where consumer tastes are heading and how emerging trends are being incorporated into new products being shown at market,” said Karen McNeill, CEO of the Hall of Fame.

#     #     #
The American Home Furnishings Hall of Fame Foundation, Inc.®, is an industry-wide organization founded to preserve its history, to celebrate exceptional individuals who have made extraordinary contributions to the U.S. home furnishings industry, to inspire the next generation of innovative leaders and to engage the community with the world of home furnishings. Our new home, which opened in April 2023, is a symbol of the Home Furnishings Capital of the World™ where the industry gathers, where we honor our leaders and tell our stories, and where we learn through exhibits, seminars and speakers. As a 501(c)3 nonprofit organization, funds support our history and leadership programming. The organization is based in High Point, North Carolina, at 311 S. Hamilton St., and can be reached at 336.882.5900 or by visiting www.homefurnishingshalloffame.com.
#     #     #
n is a story rooted in heritage, an homage to exploration, timeless artistry, and the intricate relationship between humanity and the wilderness. In a world where the boundaries between nature and interior design blur, this shift creates a sanctuary of sophistication rooted in the w to exploration, timeless artistry, and t


image1.jpeg
Z HOME d&
Y FURNISHINGS
*HALL OF FAME

FOUNDATION, IN




